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The Identity Mission: 
Accept, Appreciate, Achieve

Identity is a unique and empowering 
online magazine that was created not
only for the average woman, but for that 
unique woman within you.  

We are all individual in our thoughts, 
interests, beliefs and experiences. Each 
of us harbors our own fears, doubts, 
questions and insecurities. That’s why
we bring you a positive and safe place
to turn for information, inspiration, support, 
sharing, and “permission” to just be who 
you are. 
 
We’re not all about the latest and greatest 
diets, fashion fads, celebrity chatter and 
beauty miracles; there’s enough of that 
out there and there is no quick fix when 
it comes to your health. Identity’s purpose 
is to encourage our readers to embrace 
her inner self, to love who she is, and to 
achieve her potential without comparison 
to anyone else.

Our articles and insights are hand selected 
to reflect these important philosophies of 
self-love and self-help. They are meant to 
guide so that you see yourself in the best 
possible light, as you always should. 
 
So celebrate your lives, your bodies, your
successes and your failures.

What issue does Identity address?

Identity addresses the societal pressure 
women face every day. Identity 
encourages women to be who they

are and helps them learn to accept 
themselves, imperfections and all; 
appreciate who they are and what they 
have to offer; and achieve goals to grow 
as individuals. Identity swims against 
the current when it comes to trends, and 
with the direction society is going—with 
focus on unhealthy diets, surgeries, and 
airbrushing, we need to swim harder and 
pick up others along the way. We need to 
reach out to women and get them back in 
touch with who they are on the inside and 
not focus on just what’s on the outside. 

The optimal outcome Identity
could influence.

For women to Feel Beautiful EverydayTM! 
That’s the Identity mantra. It’s hard for 
woman to Feel Beautiful Everyday, but 
it’s a goal. It will become a reality when 
more women read Identity, and understand 
how each of us must accept who we are, 
appreciate what we have, and strive to 
achieve our personal best. 

There are many magazines that feature 
some of the same issues as Identity, 
but they contradict themselves by the 
advertisements they allow on the next 
page (i.e. a “how to lead a happy and 
fulfilling life” article with a Botox AD on
the next page). Is fulfillment then based
on looking younger?

Identity wants to make women feel 
satisfied with who they are, and feel 
refreshed as if they had just confided in
a best friend.



The Identity Woman-You!
Whether you’re a wife, mother, student, 
business professional, teacher or artist, 
YOU are the Identity woman. You’re 
strong and intelligent, with professional 
achievements and personal convictions. 
You’re funny and curious, always wanting 
to lend a hand and learn something new. 
You’re ambitious and outgoing, open to 
new ideas that will make a worthwhile 
difference in your life. You’re caring and 
nurturing, often more focused on home and 
work obligations than you are on yourself. 
You go all day, yet can’t resist priceless 
time curled up on the couch with a good 
movie or book. Separate from that, you’re 
a woman, like us all, with moments of 
discontent, at times feeling less than self-
confident, even perhaps alone in your 
concerns. You need a place to reach out.  
Identity is that place.  

Identity is designed for women 21 and 
older who turn their nose up at the typical 
gossip and crazes with which we’re 
bombarded. It’s for those of us who 
have no interest in feeling inferior to the 
airbrushed and enhanced cover girls 
that dominate our media, and sometimes 
compel us to emulate. 

The Identity woman doesn’t want to
constantly be reminded of who she’s not. 
She wants to know that who she is, is by 
far more than enough.



The Identity Creator
My two driving forces in life from a young age have been to run my own 
business, and have a positive influence on others. Like many fine women 
I know, I’ve always had to work hard for what I wanted. I’m a native 
New Jersey girl from Wharton, where I still reside, and have always had 
a creative spirit. After graduating with a Fine Arts degree and a dual 
focus in Graphic Design and Photography from Frostburg State University 
in Maryland, I had a tough time finding a job. Therefore, I decided to 
spread my wings and spend a summer in London with a friend. When I 
came back, I had a renewed sense of purpose, and found a job in the 
graphics department of a medical company. While enjoyed some of the 
aspects of what I was doing, I still had in my heart an entrepreneurial 
spirit that needed to be released. The end result of sticking with that focus 
was Identity.

Being a woman with many interests, and all the same concerns as my 
female counterparts, I relied on the media for information that could 
help improve and inspire my life. Through my own discontentment with 
all the in-your-face ADs and useless information about diet fads, fashion 
trends, and celebrity gossip found in other magazines - Identity was born. 
I believe our role models should be in our everyday lives; not photo-
touched fashion plates on a page.

Identity is hopefully a breath of fresh air and a gift to every woman, for 
being who she is, and the best that she can be.

I hope you enjoy it. 



Identity Calendar
NEW ISSUES- every three months, a quarterly, 
online magazine

December, March, June, and September 

CHECK BACK WEEKLY/MONTHLY FOR:

• Bonus articles at any given time
• Horoscopes
• Free Q&A with our experts
• Montly “Identity Most Wanted” item 
• Comment on articles

Competitive Edge
 
Identity’s competitive edge is new and 
fresh from all the other women magazines. 

Identity steers clear of the typical fad diets, 
or Hollywood gossip. It focuses on the 
every day female that has imperfections 
and embraces them. Identity does not 
discriminate and looks to touch all races 
and ages.

AVERAGE QUARTERLY HITS

Identity Readers Think
IDENTITY’S LOOK & FEEL

Excellent 70.3%
Good 29.7%
Fair 0.0%
Poor 0.0%

IDENTITY’S CONTENT

Excellent 56.8%
Good 37.8%
Fair 5.4%
Poor 0.0%

IDENTITY’S SECTIONS

Excellent 52.8%
Good 47.2%
Fair 0.0%
Poor 0.0%

OVERALL QUALITY

Excellent 47.2%
Good 50.0%
Fair 2.8%
Poor 0.0%

FROM A SCALE 0-100%, IDENTITY 
INSPIRES YOU... 

INSPIRES % OF YOU
100% 27.8%
75% 55.6%
50% 16.7%
25% 0.0%

*all surveys based on over 200 participants 
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Testimonials

“Only a few weeks after signing up with 
Identity I had someone sign up for a 
teleseminar putting Identity down as how 
she found out about Natural Rhythms. I 
love knowing that my advertising dollars 
are lining up with people who are signing 
up for my programs. Thank you Identity.”

- Lisa Michaels, Natural Rhythms 
  http://naturalrhythms.org

“Advertising with Identity was easy, and
has been rewarding. I simply submitted 
the text and photo I wanted featured, and 
Identity designed something fantastic in no 
time!

The exposure on the site is great, and 
has given my website many hits within a 
short period. I am looking forward to an 
ongoing association with this quality online 
resource for women!”

- Valerie S. Haboush, Vital Whey 
  valerie.myvitalwhey.com 

“Because Identity is committed to making 
every woman feel beautiful, I feel confident 
that their audience is the audience I want 
as well.”
 
- Laura Occhipinti, NJYP 
  www.njyp.org

“Working with Susan and Identity 
Magazine is a pleasure. Susan was 
extremely flexible and worked closely with 
us to design the perfect media package 
for us. We are thrilled to be a part of this 
important magazine”

- Rebecca Hull, B.I.G. 
  www.justthinkbig.us

“It has been a great experience advertising 
with Identity. Identity’s goal to, “Feel 
beautiful everyday” resonates with House 
of Papier’s target market of women who 
want to express their beauty and fashion 
sense in their invitation designs. Setting up 
my advertisement was easy and Identity 
did a fabulous job designing my banner!”

- Melissa McDowell 
  www.houseofpapier.com

“Providing gift cards to an Identity 
sponsored event was one of the best and 
most creative marketing strategies I’ve 
implemented for my designer boutique.  
Within 48 hrs of the event, I received 
my first sale from one of the attendees. 
This was a cost-effective way to target 
the woman consumer who likes to shop 
and help spread the word about the new 
store.”

- Lyne Butterworth , PlanetTogs LLC
  www.planettogs.com 



Facts on Women
 
• Control 80% of household spending
• Buy 81% of all products and services 
• Account for 50% of technology purchases
• Make 81% of all retail purchases
• Solely or jointly own 87% of all homes
• Influence 85% of all automobile purchases

Source: U.S. Census Bureau, Center for Women’s 
Business Research, and “Wow! Quick Facts” book 

Identity Demographics
Women 93.2%

IDENTITY’S AGE BRACKET

21-50 80.8%

HOUSEHOLD INCOME

$10,000-$25,000 9.6%
$26,000-$40,000 26.0%
$41,000-$55,000 17.8%
$55,000+ 46.6%

IDENTITY READERS FEEL 
DEPRESSED OR NEGATIVE 
(Identity’s goal is to get “hardly ever” to 100%)

Hardly ever 28.7%
A few times a month 47.5%
A few times a week 20.8%
Every day 3.0%

IDENTITY READERS MAKING 
PERSONAL ACHIEVEMENTS 
(Identity’s goal is to get “yes” to 100%)

No 50.5%
Yes 48.5%

IDENTITY READERS ARE HAPPY WITH THEIR 
CURRENT JOBS

Yes 73.7%
No 26.3%

IDENTITY READERS ARE HAPPY WITH THEIR LIFE

Yes 84.2%
No 15.8%

US Internet Users, by Gender, 2008-2011 
(estimated millions- % of total internet users)

Population Chart
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Advertising
we average 2500 unique visitors per month

LEADERBOARD- Rotating Ads 
(Maximum 6 Ads & Industry Exclusive)

468 X 60 Maximum size

SKYSCRAPER- Rotating Ads 
(Maximum 6 Ads & Industry Exclusive)

120 x 600 Maximum size

QUARTERLY PRICING = 3 MONTHS

Leaderboard $189.00/month
Skyscraper $149.00/month

ONE YEAR CONTRACT

Leaderboard $179.00/month
Skyscraper $139.00/month

Identity Rewards
Are you a unique company located in 
one of the fifty states, in multiple states, 
or nationwide?  Do you have a product/
service that our female readers would 
love?  Are you willing to offer a unique 
discount just for Identity readers?

Qualify for our unique identity rewards 
section that is industry exclusive for 10 
companies per state. 

RATES:
One Year Contract $179.00
Three Year Contract $300.00
*Your discount offer has unlimited changes

Advertising Locations

468 X 60

120
x

600

*Between Identity’s direct e-mailing, social 
media, events, advertising, and general 
traffic to the site, you will reach thousands 
of women monthly. 
 
*5% of all advertising sales go to support One Simple 
Wish, a charity that grants wishes to children and 
families in need. www.onesimplewish.org  



 Sponsor
SPONSOR
ONE YEAR:  $1800.00 
(maximum 5 Sponsors) 

When sponsoring Identity, your company 
will be known as a company who supports 
women in living true to themselves 
every day.

1. Logo and unlimited copy on our website 
2. Logo displayed at all our events
3. Social media exposure
4. Cross promotions

Premium Sponsor
ONE YEAR:  $2000.00 
(maximum 3 Sponsors)

1. Logo and unlimited copy on our website
2. Logo displayed at all our events
3. Social media exposure
4. Cross promotions
5. Link placed in our weekly e-mails
6. 12 female employees featured 

VALUE: 
• Boost employee moral
• Spotlight employees
• Empower women
• An alternative to traditional advertising
• Inspiration/motivation for employees
• Company viewed in a positive light
• Added value and quality for your business

Identity’s Most Wanted
ONE MONTH:  $59.99 
 
1. Product image and content on website
2. Located on every page of website 
3. Reach thousands of women per month
4. Social media exposure

Advertise your product
in our Most Wanted 
and reach thousands 
of women a month. 

**Direct E-mail**
 
Do you have a 
product that you 
want to get in the 
hands of Identity 
readers?  If so, 
Identity will send 
one direct e-mail out 
to our readers for a 
chance to win your 
product.  

$75.00 for one 
e-mail. You provide 
the write up, 
we provide the 
audience and pick 
the winner. 



Reviews
“Thank you for creating a breath
of fresh air.”
- Candice, NY

“Love your site and everything it 
stands for!”
- Audrey, NJ

“Your magazine looks great, what 
an awesome concept!”
- Felicia, NY

“I was really inspired by your emotion
commotion article on Guilt, I look forward 
to reading those each issue. Thank you!”
- Denise, MD

“Identity is a great website! I love how I 
can count on it to always be positive.”
- Sara, CO

“Being 21, I have a lot of venting and 
issues. Identity helps me write my thoughts 
down and I don’t have to give my real 
name.”
- Anonymous, NJ

“I love how you added a sex therapist to 
your Q&A section.”
- Kristy, NY

“I am so excited for Identity and have 
been promoting it like crazy!”
- Lily, NJ

“Identity is a great place to connect with 
women who are actively looking for 
natural ways to live healthier, happier, 
and easier.

- Kathy Smyly Miller, Wellness Possibilities 
  www.wellnesspossibilities.com

“If I am having a bad day and need to 
get my mind off certain things, I always 
know that I have Identity to change my 
mood in a positive way.  There are great 
stories and advice to read from rather than 
picking up a celebrity gossip magazine.”
- Lindsay, CA

“The articles are easy to read, especially 
for being on the internet.”
- Bonnie, NJ
 
 
“Everyone I know is so sick and tired of 
reading about celebrity cellulite. It’s time 
for a magazine with substance and I don’t 
mean Lindsay Lohan’s substance abuse. I 
see big things for Identity.”
- Laura D., NJ

“Holy cow!  This is so empowering. I feel 
free and inspired!”
- Sally, MD

“I love identity! I checked out your website. 
It is wonderful!! I love positivity. It seems 
a bit rare these days, but your website 
shines. I think it will be a big success, 
Congratulations!”
- Pauli, NC



advertising contract

You are hereby authorized, for the time span indicated below, to advertise with 
S&J Identity, Inc.  I ___________________ approve my product/service to be displayed 
on www.identitymagazine.net.

Check the time span you would like to advertise:

CYCLE ContraCt (3 Month Span)

      December-March       March-June        June-September       September-December

onE YEar ContraCt

      December 1st            March 1st         June 1st         September 1st

advErtiSing SizE/SpaCE rEquEStEd

      Leaderboard       Skyscraper        Sponsorship       Premium Sponsor   
 
    Rewards: 1 year      Rewards: 3 years        Identity Most Wanted: Month: Nov. & Dec. 
        ($179.00)             ($300.00)                                   ($59.99)
 
Payment due 30 days prior to ad start date / totaL aMoUnt: $___________

Date:____________________

Name:______________________________Title:________________________________

Company:____________________________Address:_____________________________

City:_________________State:__________________Zip Code:_____________________

Phone:___________________Fax:________________E-mail:_______________________

Signature of Advertiser_________________________________Date:_________________

Signature of S&J Identity, Inc.____________________________Date:_______________

 
S&J Identity, Inc. | P.O. Box 853 | Wharton, NJ | 07885



Thank you for showing interest in Identity.

FEEL BEAUTIFUL EVERYDAY!
www.identitymagazine.net


